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For your first project in this course, you will work on the invocation of a very specific 
audience—one that already has a substantial amount of background knowledge on your 
issue—while cultivating your own sense of authority and expertise, mainly through the 
presentation of a concise, well-researched argument. White papers present their information 
through well-organized and straightforward text, not unlike a concise research paper. 
Produced by nonprofits and governmental organizations, white papers’ primary audience 
includes policymakers, academics, and similar researching professionals, who will use white 
paper research to continue their own work on a particular issue. 
 
TIMELINE 
 

• Read & workshop rough drafts on Friday, January 30. 
• White papers due for provisional grades on Monday, February 2, as a stapled hard 

copy at the beginning of class. 
• (Late white papers will receive a provisional grade of zero and students will have to 

come to office hours to receive feedback.) 
 
PRELIMINARIES 
 

• Length: 1,000-1,500 words, 1.5 or double-spaced, in a professional 12-point font of your 
choice. 

 
• Ethos: Utilize scholarly and scientific research from reputable journals, studies, 

government committees (.gov websites), and so on. (Read: no Wikipedia, no “popular” 
publications—unless you have reason to cite, for example, a New York Times article in 
order to give context). 

 
• Citation: Use either APA or Chicago citation style. If using APA, include a Works 

Cited page. You can find links to Purdue OWL citation guides on the Resources page. 
 

• Genre & delivery: Use white paper conventions for the organization of your research 
and argument, including a provocative main title, introduction, header/section titles, 
conclusion, and a moderate use of graphics and bullet points. 

 
• Action: Propose concrete steps and solutions. Avoid passive voice. Repeat: AVOID 

PASSIVE VOICE. See Resources for help on avoiding passive voice and changing passive 
voice to active voice.   

 
• Address: Have a clear sense of audience—i.e. those in administrative or legislative 

positions that might be able to help effect change regarding your issue. You’ll probably 
have to start off with some research into who would be the ideal audience for your 
white paper: State or federal legislators? City council members? The board of directors 
of a major foundation? University researchers? 
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• Ethos, again: Be professional. Imagine your white paper as a professional piece of 

writing. It should be well written, have clean formatting, and be free of grammatical 
mistakes and typos. This means you should be leaving time before you hand in your 
final draft to proofread and polish your work. 

 
• Originality: Do not base your white paper on an already-existing white paper on your 

topic. 
 
EVALUATION 
 
You will receive a provisional grade with some preliminary written feedback, which should 
give you some sense of where to begin with revision later in the semester. Exceptional white 
papers (8-10 points) will be proofread and polished, concise, professional, and well organized. 
They will demonstrate an awareness of white paper genre conventions and use these to their 
advantage in presenting information. Drawing from several scholarly and/or scientific sources, 
they will have consistent and correct citations, and deftly utilize their various sources to 
deliver an argument and/or call to action with a clear purpose and sense of audience. 


